\ \ \

-~
\\\\\ 18\§\\\\

en & Ramie Associa

ASAB

Congratulations !






PN TLey
' Sy

Y ".‘s
Dnoets ST
- N \

- ) ¥
50 e '\-ﬁ.‘-’ “
- . .

w



Q @ @ ® © ©® ©

®

Economic Indicators in Japan
(%Change from previous year) Real GDP Growth Rate
2007 2008 2009 2010 20M 2012 2013 2014 2015 2016
Us. 1.8 -0.3 2.8 2.5 16 2.2 17 2.4 2.6 2.6
China 14.2 9.6 9.2 10.6 9.5 7.9 7.8 7.3 6.9 6.7
Japan 17 1.1 -5.4 4.2 -0.1 15 2.0 0.3 12 1.0
Germany 3.4 0.8 -5.6 4.0 3.7 0.7 0.6 16 15 18
UK. 2.6 -0.6 -4.3 19 15 13 19 3.1 2.2 1.8
France 2.4 0.2 -2.9 2.0 2.1 0.2 0.6 0.6 13 12
India 9.8 3.9 8.5 10.3 6.6 5.5 6.5 7.2 7.9 6.8
Italy 15 1.1 -5.5 17 0.6 2.8 1.7 0.1 0.8 0.9
o Japan’s Real GDP Growth Rate
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Overview of Domestic Textile Industry (1)
o [ERLEEDRICKID. ENDOMFESEZEFE. REmBEEEEE. 1991FLETH1/4(TRE .

Both the number of domestic textile establishments and the shipment value of manufactured product decreased to about 1/4
of those in 1991 due to the decrease in domestic production.
o ENMIHICHITIMAZTERIIIBMLET TEY., 20165F(21F97.3%F TIEM,
The import penetration rate in the domestic market has been increasing continuously.
It increased to 97.3% in 2016.
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B 5% & [T Source: Census of Manufactures of the Ministry of Economy, Trade and Industry, Census
i ERERE AR Statistics of the Ministry of Internal Affairs and Communications, Ministry of Finance 5
Japan’s Apparel Market and Overview of Imports of the Japan Textiles Importer’s
Association

Source: Census of Manufactures of the Ministry of Economy, Trade and Industry
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Overview of Domestic Textile Industry (2)

o ERNDOT/NLIILTHREIL. NTILED15KANS10KMARBEITHDTEH—A. HIGEFT20ER05
AOBREEEAL, RIFBEL TS,
The supply volume has nearly doubled from about 2 billion to about 4 billion, while the domestic apparel
market size has decreased from 15 trillion yen in the bubble economy period to about 10 trillion yen.

o KRMBDEARMEIVEMARMIL, 1991FFEZEIC6EIRTRDKEIZTE,
The purchase unit price per clothing item and import unit price per clothing item fell to the level of around
60% on the basis of 1991.
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(BN™E) AR FRARAMEEEE) Source: The purchase unit price was calculated according to Family Income and
Source: (Domestic supply volume) Dynamic Statistics of Production of the Ministry of Economy, Expenditure of the Ministry of Internal Affairs and Communications, and the import unit price
Trade and Industry, Foreign Trade Statistics of the Ministry of Finance was calculated according to Foreign Trade Statistics of the Ministry of Finance. 6

(Domestic Market) Textile White Paper, Yano Research Institute * In each case, the value of 1991 was set as 100.



o REMDELULEMS:
HAMICRTILSVVIKEIZH S,
Amid the challenging international competition of many years, the material manufacturers that have survived have
reasonably strong manufacturing grounds, and their export value of textiles is at a high level on a worldwide scale.

® JILSI—IEDIVOZERELHELIBNDEMBATICEHDEMA—D—DNEHET 54E. HADEH
[FtEHATESEHESN TS,

Japanese textiles are highly evaluated in the world, and accordingly, many Japanese textile manufacturers exhibit their
textiles at overseas textile fairs, including Premiére Vision(*).
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Strengths of Japanese textile industry (1)

EREEEROBES

Overview of Domestic Textile Industry (3)
REDH T, EER SR MA—D—FIZHIGITBONEDDIKYD R #F L. #EHEE

HEO#EMHERDRAD
~&E&YEtEE (2016) ~

Textile export value of each country (2016)
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Source: Global Trade Atlas
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Strengths of Japanese textile industry (2)
Number of exhibits at Premiére Vision per country (February 2017)
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Outlook of the Final Linen Market in Japan

factor

d Due to still continuing of deflation, particularly textile industry, &consumer’s
declining buying power for clothing , apparel market is still weakness.

factor

4 Under such market environment for the apparel companies, as for the fiber
material of clothing, only Linen and linen mixed are increasing considerably
except all other fiber materials.

Japanese major apparel makers still have to reduce stores &
employees.

On the other hand, mail-order & internet business are
increasing dramatically.



Imports into Japan of Linen yarn
2007 - 2018
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Source : Trade Statistics of Japan by Ministry of Finance
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Imports into Japan of

ASA(Linen,Ramie,Hemp)fabrics
2009 - 2018

Quantity: 1000m Value : ¥1000
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Fabric Report of Premiere Vision Paris
(13-15 Feb. 2018)
148 : FRO%KXEH Company Name : TOSCO CO., LTD.

£ Company Profile
Established : 5 Mar. 1918
Head Office : Chuo-ku,Tokyo,Japan

Japan Plant : Mihara-shi,Hiroshima,Japan
Manufacturing, processing of Linen, Hemp and Ramie fibers,

Tel. 03-3667-3321 Fax. 03-3667-3325
China Plant : Kunshan City,Jiangsu,China
Activities President : Keiji Nemoto (Director of ASABO)

S Company Vision
Fle, BXEFADSBERANIFHF(FHF. KiF)ZFTHE, EEEICRDODANTENDELUE,

Also, Japanese people has taken fibers from RAMIE and HEMP and spun by hand from
Japanese ancient Jomon period and has incorporated that into our daily life.
RROE, HEREBROBORTIN—EZ—ICLD, BHDSAIRIALINZLIDENMCUTV, FHEBMEEZHBNTERNDEXT,

By harmony of warps and wefts in weaving using such fibers, TOSCO has been creating
new values in present —day, and it also enriches the people’s future life style.

TERHE ‘

A HER R (S RTE, BUIMRD)

Main facilities :4(>F
ff h dry spinning unit at Mihara in Japan and kunshan in China

fE" *D;ﬂiﬁﬁ%ﬁﬁ;ﬁ;ﬁgg%ﬁ% linen factory.

and cooperate w

12



F3I—RITEITIRBICAARL-BMERNZ (£
Ramie yarns : Originally breed improved fine ramie fibers and organic ramie to our ramie yarns.

® 5
Certification: GOTS (Organic Ramie)[Certificate No.C812367GOTS-03.2011]
15014001 [ Certificate No. EC13J0043)

@ JILZI—)LEDaVINYADHERE  Exhibition of Premiere Vision Paris
2015528 KD, 8FSSOHHE

i) YHE
The first exhibition on Feb. 2015, exhibit only Spring & Summer Exhibition every year

ii) HESIE The motive to exhibit
* BRICEHEIYEBLLFXUEDRBY . AMFA SN\ TEIZEDEYLEROTXRAZAIIVEHRIZEBN LY,

To introduce and spread our textile culture of Ramie and Hemp from ancient times and its modernized high-quality textiles

of Japan made to the world.
i) 2018TJU=I—J)LE>3> J)W\U Premiere Vision Paris in 2018
:FORUMIZBRENT-RMIIRD5/EA  Summary 5 pieces displayed by FORUM :
® Organic Ramie jersy

* B=E
MDLinendenim  @Pigment denim  @High count Ramie yarn @Ramie strech textile
T—RABTRY VT ILIE105RDI7T)vY 105 pieces displayed at the booth
(DLinen fabric 43pcs  @Ramie fabric 56pcs @)Ramie/Linen fabric 4pcs  @Japanese paper yarn fabric 2pcs

KIFEE RGSHEE 491004 Visitors etc  around 100 companies
T IVERER The number of demanded Fabric samples are 200~ 300 cases

Photographs
around
our booth

13



St : e TR R M
Company Name KENLAND INC.

BE About us
YR AT (TSR H—Fa5— T—T Ly ) EARELLSE KE AR, TUF,
RYRBYHEEDTATREZAIT X, EENERRGEDEFRGGEDEE & &

KENLAND INC. creates linen & hemp with knitting (flat, c1rcular, warp, leg) and evolves day by day and commercializes
lifestyle goods such as clothing, bathroom, kitchen, bedroom etc, and household goods such as medical nursing care

products etc.

FEBINZA Our activity
~ B K26 DFEEE Ak 5T ~Natural Dye
ERHMEKBF—BEINEDHTE-TODIL,
FEFN10- 15 DEM T2 - BRBLEELTES, TIhoHLIZEMICLLEE
A T43F. BRDEGHFIRRVEEESER (L) EDaSHKRL—ay (Sv/vTiL—)

This is the project that the director of KENLAND INC., Shuichi Onuma, has been promoting for 30 years.
We select about 10-15 kinds of plants, wine and Japanese sake each year and dye linen with dye extracted from these

items and commercialize it.
Our Indigo-dye collection collaborates with Japanese artists (several companies) using Japanese traditional Awa Sukumo.

The item that is sold is Japan Blue.

~HBED 21— A—H—EDITSKL—3~
=T VhiEE  BAEOLIEEM(R)EELIMN . O REICTEBRY YAV EFERALTLE

T HELA VLI ZEICEREMZERAL. BRICEBLOWHZEYEL,
2a—D49F—MNREL. AV —ILDFIZREL, FYDREITAXSN-HETRERLEFT

//\
Collaboration with shoe manufacturer located at Kobe in Japan.
We selected light weight and soft material (leather) such as sheep, deer and used linen as much as possible for the
interior of the shoes. Also, we used double ply high repulsion material for the sole and insole and made shoes that were

gentle to the feet.
The shoe fitter individually measures the size of each foot and also adjusts the height of the insole.

14



KENLAND s MOVIE

X Please check attached file
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TEIKOKU SEN-I CO,, LTD.

Our activity

EXHIBITION OF TEISEN 18-19 April 2018

at GAIENMAE

16



Our activity
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STIVAL DU/LIN 7-9 July 2017
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Strength of the Linen market in Japan

d Characteristic weather condition, hot & humid summerseason.

Tradition of wearing vegetable fiber preference of luxury textile
& fashion

6 Preference of luxury textile & fashion
4 Still big consumer market for Linen
6 Favorite of French & Italian fashion
By government-led campaign the “ Cool Biz" style as

power-saving

13



Toward the FUTUR
N b“iety groth of Linen

For the sustaina

‘ To differentiate from common commodity & FMCG (fast moving
consumer goods), LINEN is a Gold fiber !

By using Japanese woven & knitted high-technology.
4 still alive excellent weavers & knitters in major source

To grasp the opportunity !
4 From shrunk domestic market to expanded global market by
Government subsidy & it’s several support

4 To yield the synergy effect !
Premiere Vision, Milano Unica & Shanghai Intertextile.

To collaborate and yield the synergy effect among ASABO,
s B CELCand CBLFTA !

To use the real traceability brand !
6 Genuine brand label from CELC “European Flax”

Thank you for your attention ! 19




